
SanDisk® OEM Guidelines



The SanDisk OEM Graphic Design Guidelines are a component  

of the SanDisk branding strategy. In order to standardize the  

“look and feel” of SanDisk collateral across all marketing  

venues, these guidelines are a compliment to the SanDisk  

Retail Branding and Graphic Design Guidelines book.   

The consistent application of graphic elements, typefaces,  

shapes, color, and photographs reinforces to our customers  

the uniform look that makes SanDisk communications easily  

recognizable anywhere in the world.
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Elements of the SanDisk OEM Branding and Graphic Design Guidelines 

T H E  S A N D I S K  L O G OThe SanDisk OEM Branding and Graphic 
Design Guidelines are composed of 
standard elements that form a visual 
vocabulary giving SanDisk branded material 
its distinctive look. These elements include 
the SanDisk logo, typefaces, colors, and 
graphic elements such as photography and 
the standard template.

The SanDisk OEM Branding and Graphic 
Design Guidelines are designed for use  
by authorized users and licensees of  
SanDisk trademarks. These guidelines do 
not allow or authorize other third parties 
to use SanDisk trademarks and trade dress 
elements without express authorization 
from SanDisk Corporation. For authorized 
users and licensees of SanDisk trademarks, 
these guidelines should be used in 
conjunction with the terms outlined in 
any written agreements entered into 
with SanDisk. In the event of any conflict 
between these guidelines and the terms 
outlined in a written agreement with 
SanDisk, the written agreement prevails.

T H E  S A N D I S K  L O G O  W I T H  T A G L I N E

T Y P E F A C E S

p r od  u ct   photog      r aphy  

ABCDEFGHIJKL
MNOPQRSTUV
C O L O R  P A L E T T E

G R A P H I C  E L E M E N T S

S T A N D A R D  T E M P L A T E

Highlight 1

Highlight 2

Highlight 3

Header 1

Body style - inis augiam, quat. Duipit dui exeros 

nullandit ad et laortis modolor tionsed esed etuer 

sum et eugait augait praestie dolessi ssequis alit la 

consequipit wis nostio eliquip sumsan velesse

Header 1

Body style - sed tio odipiscin hent velisi tat, velit irilla 

consectem nibh et ulla conummolore modoloreet, si.

Em adiating eu faccum augait praese vel dolortisis 

acilisisim ipit alit praesectem nit incip er sim ea 

cortinis augiam, quat. Duipit dui exeros nullandit ad 

et laortis modolor tionsed esed etuer sum et eugait 

augait praestie dolessi ssequis alit la consequipit wis 

nostio eliquip sumsan velesse quipsustisi.

Raesed del enis adipit prat, venit dit alis adio dolum 

iriurerat il in volenit do elit dolorpero con exer m 

adiating eu faccum augait praese vel dolortisis acili-

sisim ipit alit praesectem nit incip er sim ea cortinis 

augiam, quat. Duipit dui exeros nullandit ad et laor-

tis modolor tionsed esed etuer sum et eugait augait 

praestie dolessi ssequis alit la conseq

Main Title
Description Line

Header 1
Header 1

Intro Body style - inis augiam, quat. Duipit 
dui exeros nullandit ad et laortis modolor 
tionsed esed etuer sum et eugait augait 
praestie dolessi ssequis alit la consequipit 
wis nostio eliquip sumsan velesse



S A N D I S K  O E M  B R A N D I N G  A N D  G R A P H I C  D E S I G N  G U I D E L I N E S 5

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

L u cida     S ans    S T D  -  B old 

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

L u cida     S ans    S T D  -  B old    I talic   

Typography is a key element of the  
SanDisk look. All SanDisk OEM collateral  
materials are based on the typeface  
Lucida Sans Std, shown here. When creating  
new OEM collateral for SanDisk, only use 
the fonts in the Lucida Sans Std family.

Lucida Sans Std can be obtained online at  
www.fonts.com. It is available in both  
Type 1 and OpenType formats. Please  
use Type 1 format fonts for all SanDisk  
collateral projects.

SanDisk OEM Collateral Typography

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

L u cida     S ans    S T D  -  Roman   

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

L u cida     S ans    S T D  -  I talic   
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Within the SanDisk OEM Branding  
and Graphic Design Guidelines, color 
is used to provide an aesthetic linkage 
between documents and to lend an  
overall visual consistency. 

To the right is the SanDisk OEM  
color palette. When creating SanDisk 
collateral, choose appropriate colors 
from this selection. 

Color Palette

PANTONE Color Bridge Coated C M Y K R G B HEX

PMS 485 0 97 100 0 238 50 36 #052B1E

Blue Grey 25 0 0 40 123 154 169 #7B9AA9

Grey 0 0 0 30 188 189 192 #BCBDC0

Printed Documents Ms Word or PowerPoint 
Documents

Web

Colors are defined as both PMS*, RGB, and their CMYK equivalents. Whenever possible, the SanDisk red should always be printed 
as PMS 485. Do not match colors from this page. Use an official PANTONE swatchbook or a calibrated CMYK color chart.
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The SanDisk logo is the cornerstone of the 
SanDisk brand and symbolizes the integrity 
of the company and its products. It should 
be used carefully and displayed correctly 
and consistently.

• �The SanDisk logo is designed to stand on 
its own and should not be used as part of 
a headline, phrase, or sentence.

• �Always use the official SanDisk logo  
artwork, which can be obtained from 
the SanDisk Corporate Marketing  
Communications Department.

• �The SanDisk logo should always appear 
in PMS 485 red, solid black, or white.

• �When using the SanDisk logo in black  
or red, it should always appear against  
a white background.

• �When reproducing the SanDisk logo in 
white, it should only appear on a black-  
or red-colored background.

• �For approved special circumstances, the 
SanDisk logo can be used against an 
alternate colored background. In these 
instances, the logo must be in white 
against a darker-colored background or 
black against a lighter-colored background.

• �The SanDisk logo should always have a 
minimum space clearance of no less than 
50% of the logo height on all sides from 
any other printed area.

1x

.5x

Clear-space requirements
The SanDisk logo should be surrounded  
on all sides by a clear space equal to at  
least 50% of the logo’s height.

Preferred color usage
When possible, the SanDisk logo should 
appear reversed out of SanDisk red or in 
SanDisk red against a white background. 
See the Color Palette section for the 
formula for SanDisk red.

Acceptable color usage
The SanDisk logo may appear reversed 
out of black or in black against a white 
background.

Notes:
Please contact the SanDisk Corporate Marketing Communications  
Department to discuss special circumstances.

The SanDisk Corporate Logo Guidelines are available for  
download on the SanDisk Web site in the online media kit:  
http://www.sandisk.com/Corporate/MediaKit/

T H E  S A N D I S K  L O G O  M A Y  A P P E A R  I N  R E D ,  B L A C K ,  O R  W H I T E .

T H E  S an  D isk    L O G O  M U S T  A L W A Y S  H A V E  A  C L E A R A N C E  E Q U A L  T O  A T  L E A S T  5 0 %  O F  T H E  L O G O  H E I G H T .

Using the SanDisk Logo

Special Circumstances
The SanDisk logo may appear in  
white against a darker-colored  
background or black against a  
lighter-colored background.

.5x
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When using the SanDisk logo along with the 
tagline, it should always be used in a manner 
consistent with these guidelines:

• �The SanDisk logo with tagline is designed 
to stand on its own and should not be used 
as part of a headline, phrase, or sentence.

• �Always use the official artwork, which can 
be obtained from the SanDisk Corporate 
Marketing Communications Department.

• �The SanDisk logo with tagline should 
always appear in PMS 485 red, solid black, 
white, or a combination of red and black.

• �When using the SanDisk logo with tagline 
in black or red, it should always appear 
against a white background.

• �When reproducing the SanDisk logo with 
tagline in white, it should only appear on  
a black- or red-colored background.

• �For special approved circumstances, the 
SanDisk logo with tagline can be used 
against an alternate colored background. 
In these instances, the logo must be in 
white against a darker-colored background 
or black against a lighter colored 
background.

• �The SanDisk logo with tagline should 
always have a minimum space clearance  
of no less than 50% of the logo height  
on all sides from any other printed area.

Using the SanDisk Logo with Tagline

T H E  S A N D I S K  L O G O  with     tagline        M A Y  A P P E A R  I N  R E D ,  B L A C K ,  W H I T E  o r  a  combination            of   r ed   and    black     .

1x

.5x

T H E  S an  D isk    L O G O  W I T H  T A G L I N E  M U S T  A L W A Y S  H A V E  A  C L E A R A N C E  E Q U A L  T O  A T  L E A S T  5 0 %  O F  T H E  L O G O  H E I G H T .

Special Circumstances
The SanDisk logo with tagline may 
appear in white against a darker- 
colored background or black against 
a lighter-colored background.

.5x

Clear-space requirements
The SanDisk logo with tagline should be  
surrounded on all sides by a clear space  
equal to at least 50% of the logo’s height.

Preferred color usage
When possible, the SanDisk logo with 
tagline should appear reversed out of 
SanDisk red or in SanDisk red against a 
white background. See the Color Palette 
section for the formula for SanDisk red.

Acceptable color usage
The SanDisk logo with tagline may  
appear reversed out of black or in  
black against a white background.

Notes:
Please contact the SanDisk Corporate Marketing Communications  
Department to discuss special circumstances.

The SanDisk Corporate Logo Guidelines are available for  
download on the SanDisk Web site in the online media kit:  
http://www.sandisk.com/Corporate/MediaKit/
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Improper Use of the SanDisk Logo

• �Never attempt to recreate or modify  
the SanDisk logo in any way. It should not 
be cropped, stretched, outlined, italicized,  
or printed over.

• �The SanDisk logo should never be 
incorporated into another logo or  
symbol without prior approval.

• �The SanDisk logo should never be  
tinted or screened.

• �The SanDisk logo should never be  
reproduced smaller than one inch  
wide without prior approval.

• �Do not reproduce the SanDisk logo in a 
color other than red, white, or black.

• �The SanDisk red logo should not be  
used against any colored background 
except white.

D O  N O T  U S E  T H E  S A N D I S K  L O G O  A S  A  P A R T  O F  A  P H R A S E  O R  S E N T E N C E .

D O  N O T  A L T E R  T H E  S A N D I S K  L O G O  I N  A N Y  W A Y .

Introducing  Memory

Do not italicize or skew the SanDisk logo. Do not reproduce the SanDisk logo in a color other 
than SanDisk red, black, or white.

Do not reproduce the SanDisk red logo in any other  
colored background except white.

Do not reproduce the SanDisk logo at a width smaller 
than one inch without prior approval from the SanDisk 
Corporate Marketing Communications Department.

Do not outline the SanDisk logo. Do not add a shadow, or any other elements to  
the SanDisk logo.
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Improper Use of the SanDisk Logo with Tagline

• �Never attempt to recreate or modify  
the SanDisk logo with tagline in any way.  
It should not be cropped, stretched,  
outlined, italicized, or printed over.

• �The SanDisk logo with tagline should 
never be incorporated into another logo 
or symbol without prior approval.

• �The SanDisk logo with tagline should 
never be tinted or screened.

• �The SanDisk logo with tagline should 
never be reproduced smaller than  
one inch wide without prior approval.

• �Do not reproduce the SanDisk logo  
with tagline in a color other than red, 
white, or black.

• �The SanDisk red logo with tagline  
should not be used against any  
colored background except white.

D O  N O T  U S E  T H E  sandisk        L O G O  W I T H  T A G L I N E  A S  P A R T  O F  A  P H R A S E  O R  S E N T E N C E .

D O  N O T  A L T E R  T H E  sandisk        L O G O  W I T H  T A G L I N E  I N  A N Y  W A Y .

Introducing  Memory
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The Graphic Elements

the    S andisk       r ed   banne     r  and    g r ey   ba  r

Cover

Inside Spread

The SanDisk red banner and grey bar is a key  
element used for headers on the front cover  
and inside spread of OEM collateral.

Front Cover:

•	The wide SanDisk red banner with grey bar is a 
key element and serves two purposes:

	 — The red banner is primarily used to contain 
the official name of the SanDisk product.

	 — The grey bar integrated within the red  
banner is used to contain a brief  
description of the product.

•	The red banner is always at the top of the front  
cover and is always produced in PMS 485 with 
the product name and description in white.

Inside Spread:

•	�The SanDisk red bracket line is primarily used 
to contain titles or subtitles. When used for 
this purpose, it is always at the top of the inside 
pages and is always produced in PMS 485 with 
the titles and subtitles in white.

•	�The shape of the SanDisk red banner and 
bracket should remain constant and should 
not be modified in any way. Do not attempt to 
stretch the height or width of the red banner  
or bracket.

•	Use the official graphic elements provided  
in the template that can be obtained from  
the SanDisk Corporate Marketing  
Communications Department.
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Guidelines for Photography

Photographic elements are an important part  
of the SanDisk visual vocabulary. As product  
photographs, they should convey features easily 
and images should be designed to show off the 
product. Photographs with backgrounds should be 
simple and uncluttered.

Product images without backgrounds should be 
sized proportionate to each other when shown 
together side by side or in a group as shown in 
example to the right. A drop shadow may be 
added and must be followed through in the entire 
document. Do not combine images that contain 
drop shadows and those that do not.

Take care to ensure that proper clearances to use 
stock photographs are obtained from copyright 
holders, as in the case of background  
photography or images used in collages.

examples         of   P r od  u ct   photog      r aphy     with     backg     r o u nds 

E xamples        of   p r od  u ct   photog      r aphy     witho     u t  backg     r o u nds 

Color Background Product on Background Image Collage Background

Without Drop Shadows With Drop Shadows
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Using the Design Templates

Design templates have been created in 
Adobe® InDesign. The templates include 
the basic page construction with margins, 
columns, and key elements in place, along 
with style sheets that make it easy to  
format text. Simply open the template in 
InDesign, create your layout, and save it  
as a new document. 

To request the InDesign templates, please 
contact the SanDisk Corporate Marketing 
Communications Department.

Data Sheet Cover

Inside Spread

Data Sheet Library

T emplate        E xamples     

Standard elements are already 
placed within the template

Text boxes, tables, and/or 
column guides are in place 
ready for new text. Use the 
handy style sheets to format 
text with a mouse click.

A Library has been included 
with the data sheet tem-
plates. It contains all of the 
major elements needed 
for producing a successful 
data sheet. A PDF design 
guide, which is also included, 
explains in detail how to  
utilize the Library.

Highlight 1

Highlight 2

Highlight 3

Header 1

Body style - inis augiam, quat. Duipit dui exeros 

nullandit ad et laortis modolor tionsed esed etuer 

sum et eugait augait praestie dolessi ssequis alit la 

consequipit wis nostio eliquip sumsan velesse

Header 1

Body style - sed tio odipiscin hent velisi tat, velit irilla 

consectem nibh et ulla conummolore modoloreet, si.

Em adiating eu faccum augait praese vel dolortisis 

acilisisim ipit alit praesectem nit incip er sim ea 

cortinis augiam, quat. Duipit dui exeros nullandit ad 

et laortis modolor tionsed esed etuer sum et eugait 

augait praestie dolessi ssequis alit la consequipit wis 

nostio eliquip sumsan velesse quipsustisi.

Raesed del enis adipit prat, venit dit alis adio dolum 

iriurerat il in volenit do elit dolorpero con exer m 

adiating eu faccum augait praese vel dolortisis acili-

sisim ipit alit praesectem nit incip er sim ea cortinis 

augiam, quat. Duipit dui exeros nullandit ad et laor-

tis modolor tionsed esed etuer sum et eugait augait 

praestie dolessi ssequis alit la conseq

Main Title
Description Line

Header 1
Header 1

Intro Body style - inis augiam, quat. Duipit 
dui exeros nullandit ad et laortis modolor 
tionsed esed etuer sum et eugait augait 
praestie dolessi ssequis alit la consequipit 
wis nostio eliquip sumsan velesse

Header 2 style - Line 1

Dunt adio odoluptat lan ut luptat lutat nonsequatuer 

ad eniat, commy niatetueros aut iril elendip ismol-

oreet niatismod exer iril iril ulla feugait alit augiamc 

onsecte velesed dolutem nim zzrilit velissequisl dole-

nibh eros eniam velisim vulla facilla faciduis endrer 

sim nulpute commy nit dolore ming et, vullamet, 

quam, vullan vero odolore vel illa feum vercidu ip-

sumsan venis nullam, consectem zzril eugait nia-

mcorem doluptat, vercil irilit laore molortie magna 

augueros nullum zzrit ex euis ad doloreetum in.

Header 2 - Line 1

Header 2 - Line 2

Dunt adio odoluptat lan ut luptat lutat nonsequatuer 

ad eniat, commy niatetueros aut iril elendip ismol-

oreet niatismod exer iril iril ulla feugait alit augiamc 

onsecte velesed dolutem nim zzrilit velissequisl dole-

nibh eros eniam velisim vulla facilla faciduis endrer.

Dunt adio odoluptat lan ut 

luptat lutat nonsequatuer ad 

eniat, commy niatetueros aut 

iril elendip ismoloreet niatis-

mod exer iril iril ulla feugait 

alit augiamc onsecte velesed 

dolutem nim zzrilit velissequi-

sl dolenibh eros eniam velisim 

vulla facilla faciduis endrer.

Spread Header style

Header 2

• Bullet style - Dunt adio odoluptat lan ut luptat lutat 

nonsequatuer ad eniat, commy niatetueros aut iril 

elendip

• ismoloreet niatismod exer iril iril ulla feugait alit 

augiamc onsecte velesed dolutem nim zzrilit ve-

lissequisl dolenibh eros eniam velisim vulla facilla 

faciduise

• ndrer sim nulpute commy nit dolore ming et, vul-

lamet, quam, vullan vero odolore veli

• ndrer sim nulpute commy nit dolore ming et, vul-

lamet, quam, vullan vero odolore veli

Header 2

• Bullet style - Dunt adio odoluptat lan ut luptat lutat 

nonsequatuer ad eniat, commy niatetueros aut iril 

elendip 

• ismoloreet niatismod exer iril iril ulla feugait alit 

augiamc onsecte velesed dolutem nim zzrilit ve-

lissequisl dolenibh eros eniam velisim vulla facilla 

faciduise

• ndrer sim nulpute commy nit dolore ming et, vul-

lamet, quam, vullan vero odolore veli

• lla feum vercidu ipsumsan venis nullam, con-

sectem zzril eugait niamcorem doluptat, vercil irilit 

laore molortie magna augueros nullum zzrit ex 

euis ad doloreetum in utat, sum zzrit ut autpa

• Dunt adio odoluptat lan ut luptat lutat nonse-

quatuer ad eniat, commy niatetueros aut iril elen

• ismoloreet niatismod exer iril iril ulla feugait alit 

augiamc onsecte velesed dolutem nim zzrilit ve-

lissequisl dolenibh eros eniam velisim vulla facilla 

faciduise

• ndrer sim nulpute commy nit dolore ming et, vul-

lamet, quam, vullan vero odolore veli* References 1 style - 1megabyte (MB) = 1 million bytes; 1gigabyte 

(GB) = 1 billion bytes. Some of the listed capacity may be used 

for formatting and other functions and thus is not available 

for data storage.

Spread header subhead style

Spread Header style

EFD product family

Table Headers Table Headers Table Headers

Table Features 1 Table Listing Table Listing Table Listing

Table Features 1 Table Listing Table Listing Table Listing

Table Features 1 Table Listing Table Listing Table Listing

Table Features 1 Table Listing
Table Listing
Table Listing

Table Listing
Table Listing
Table Listing

Table Listing
Table Listing
Table Listing

Table Features 1 Table Listing Table Listing Table Listing

Table Features 1 Table Listing
Table Listing
Table Listing

Table Listing Table Listing
Table Listing

Table Features 1 Table Listing Table Listing Table Listing

Table Features 2

Table Features 1 Table Listing Table Listing Table Listing

Table Features 1 Table Listing Table Listing Table Listing

Table Features 2

Table Features 1 Table Listing Table Listing Table Listing

Table Features 1 Table Listing Table Listing Table Listing

Table Features 1 Table Listing
Table Listing
Table Listing

Table Listing
Table Listing

Table Listing

Table Features 1 Table Listing Table Listing Table Listing

Header 2

• Bullet style - Dunt adio odoluptat lan ut luptat lutat 

nonsequatuer ad eniat, commy niatetueros aut iril 

elendip

• ismoloreet niatismod exer iril iril ulla feugait alit 

augiamc onsecte velesed dolutem nim zzrilit ve-

lissequisl dolenibh eros eniam velisim vulla facilla 

faciduise

• ndrer sim nulpute commy nit dolore ming et, vul-

lamet, quam, vullan vero odolore veli

• ndrer sim nulpute commy nit dolore ming et, vul-

lamet, quam, vullan vero odolore veli

Header 2

• Bullet style - Dunt adio odoluptat lan ut luptat lutat 

nonsequatuer ad eniat, commy niatetueros aut iril 

elendip 

• ismoloreet niatismod exer iril iril ulla feugait alit 

augiamc onsecte velesed dolutem nim zzrilit ve-

lissequisl dolenibh eros eniam velisim vulla facilla 

faciduise

• ndrer sim nulpute commy nit dolore ming et, vul-

lamet, quam, vullan vero odolore veli

• lla feum vercidu ipsumsan venis nullam, con-

sectem zzril eugait niamcorem doluptat, vercil irilit 

laore molortie magna augueros nullum zzrit.

* References 1 style - 1megabyte (MB) = 1 million bytes; 1gigabyte (GB) = 1 billion bytes. Some of the listed capacity may be used for formatting 

and other functions and thus is not available for data storage.



S A N D I S K  O E M  B R A N D I N G  A N D  G R A P H I C  D E S I G N  G U I D E L I N E S1 4

SanDisk Trademarks

The proper trademark indications must 
be made on SanDisk product names and 
the corporate logo. The proper trademark 
designation must appear on the first or 
most prominent mention of the product 
name in any document. For questions 
regarding trademark information for  
non-SanDisk products not listed here, 
please refer to the corporate guidelines  
of the appropriate companies.

• �When used in a sentence, SanDisk 
trademarks should be used as adjectives, 
not as nouns or verbs.

• �Do not use SanDisk trademarks in 
possessive or plural formats.

• �Set SanDisk trademarks apart from the 
other words or nouns they modify by 
using the proper designations in the  
chart to the right and capitalizing the 
SanDisk marks.

• �Do not shorten, abbreviate, or create 
acronyms out of SanDisk trademarks.

• �Do not use SanDisk trademarks in a 
disparaging way or in any way that is 
inconsistent with the high quality with 
which SanDisk products are associated.

SanDisk trademarks are subject to 
change without notice. Please check 
with the SanDisk Corporate Marketing 
Communications Department.

P R O P E R  D E S I G N A T I O N S  F O R  T R A D E M A R K S  O W N E D  B Y  S A N D I S K  C O R P O R A T I O N

P R O P E R  D E S I G N A T I O N S  F O R  T R A D E M A R K S  O W N E D  B Y  O T H E R  C O M P A N I E S  A N D  U S E D  B Y  S A N D I S K  W I T H  A U T H O R I Z A T I O N

FujiFilm™ (logo) 	 The FujiFilm logo is a trademark of Fuji Photo Film Co., Ltd.
Liquidmetal® 	 Liquidmetal is a registered trademark of Liquidmetal Technologies, Inc.
MagicGate™ (and logo) 	 MagicGate is a trademark of Sony Corporation and MagicGate logo is a trademark of Sony Corporation
Memory Stick® 	 Memory Stick is a registered trademark of Sony Corporation
Memory Stick Micro™ (and logo) 	 Memory Stick Micro is a trademark of Sony Corporation and Memory Stick Micro logo is a trademark of Sony Corporation
Memory Stick Micro™ (M2) (and logo) 	 Memory Stick Micro (M2) is a trademark of Sony Corporation and Memory Stick Micro (M2) logo is a trademark of Sony Corporation
Memory Stick Duo™ (and logo) 	 Memory Stick Duo is a trademark of Sony Corporation and Memory Stick Duo logo is a trademark of Sony Corporation
Memory Stick PRO™ (and logo) 	 Memory Stick PRO is a trademark of Sony Corporation and Memory Stick PRO logo is a trademark of Sony Corporation
Memory Stick PRO Duo™ (and logo) 	 Memory Stick PRO Duo is a trademark of Sony Corporation and Memory Stick PRO Duo logo is a trademark of Sony Corporation
microSD™ (and logo) 	 microSD is a trademark/the microSD logo is a trademark
microSDHC™ (and logo) 	 microSDHC is a trademark/the microSDHC logo is a trademark
miniSD™ (and logo) 	 miniSD is a trademark/the miniSD logo is a trademark
miniSDHC™ (and logo) 	 miniSDHC is a trademark/the miniSDHC logo is a trademark
MMCmicro™ 	 MMCmicro is a trademark of the MultiMediaCard Association
MMCmobile™ 	 MMCmobile is a trademark of the MultiMediaCard Association
MMCplus™ 	 MMCplus is a trademark of the MultiMediaCard Association
MultiMediaCard™ 	 SanDisk is an authorized licensee of the MultiMediaCard trademark
Musicmatch® 	 Musicmatch is a registered trademark of Musicmatch, Inc.
Olympus™ (logo) 	 The Olympus logo is a trademark of Olympus Corporation
PlaysForSure™ (logo) 	 The PlaysForSure logo is a trademark of Microsoft Corporation in the United States and/or other Countries
PocketCache™ 	 PocketCache is a trademark of Kadena Systems
PSP® (PlayStation® Portable) 	 PSP and PlayStation are registered trademarks of Sony Computer Entertainment, Inc. (SCEI)
RS-MMC™ 	 RS-MMC is a trademark of the MultiMediaCard Association
SD™ (and logo) 	 SD is a trademark/the SD logo is a trademark
SDHC™ (and logo) 	 SDHC is a trademark/the SDHC logo is a trademark
SignupShield™ 	 SignupShield is a trademark of Protecteer, LLC.
Skype™ (and logo) 	 Skype is a trademark of Skype Technologies S.A and Skype logo is a trademark of Skype Technologies S.A.
SmartHDHC™ (and logo) 	 SmartHDHC is a trademark/the SmartHDHC logo is a trademark
SmartMedia™ 	 SmartMedia is a trademark of Toshiba Corporation
U3™ 	 U3 is a trademark of U3, LLC
U3™ smart (logo) 	 U3 smart logo is a trademark of U3, LLC
Wi-Fi® 	 Wi-Fi is a registered trademark of the Wi-Fi Alliance
Windows® ReadyBoost™ 	 Windows is a registered trademark of Microsoft Corporation
xD-Picture Card™ 	 SanDisk is an authorized licensee of the xD-Picture Card trademark

S A M P L E  B O I L E R P L A T E  F O R  T R A D E M A R K  A N D  C O P Y R I G H T  I N F O R M A T I O N

SanDisk, the SanDisk logo, Store Your World In Ours, CompactFlash, Cruzer, CruzerLock, CruzerSync, ImageMate, RescuePRO, SanDisk Extreme, SanDisk Ultra, Sansa, TransFlash and TriFlash are trademarks 
of SanDisk Corporation, registered in the United States and other countries. Connect, Connect Plus, Cruzer Contour, Cruzer Crossfire, Cruzer Freedom, Cruzer Spectrum, CruzerLogin, CruzerPass, the  
ESP Technology logo, FlashCP, the FlashCP logo, gruvi, the gruvi logo, iNAND, the Made for Sansa logo, MicroMate, MobileMate, RapidGX, SanGo, the SanGo logo, Sansa Connect, Sansa Express, Sansa 
Shaker, Shoot & Store, the Storage By SanDisk logo, TransferMate, TrustedFlash, the TrustedFlash logo, TrustedSignins, TrustWatch, the USBTV logo and V-Mate are trademarks of SanDisk Corporation.  
SanDisk Corporation is an authorized licensee of the xD-Picture Card and MultiMediaCard trademarks. The SD, SDHC, microSD, microSDHC, mini SD, miniSDHC and SmartHDHC trademarks and logos are 
trademarks. The FujiFilm logo is a trademark of Fuji Photo Film Co., Ltd. PocketCache is a trademark of Kadena Systems. Liquidmetal is a registered trademark of Liquidmetal Technologies, Inc. The PlaysForSure 
logo is a trademark of Microsoft Corporation in the United States and/or other countries. MMCmicro, MMCmobile, MMCplus, MultiMediaCard and RS-MMC are trademarks of the MultiMediaCard Association. 
Musicmatch is a registered trademark of Musicmatch, Inc. The OIympus logo is a trademark of Olympus Corporation. SignupShield is a trademark of Protecteer, LLC. MagicGate, Memory Stick, Memory Stick 
Micro, Memory Stick Micro (M2), Memory Stick Duo, Memory Stick PRO and Memory Stick PRO Duo, trademarks and logos are trademarks and registered trademarks of Sony Corporation. PSP and PlayStation 
are registered trademarks or trademarks of Sony Computer Entertainment, Inc. (SCEI). SmartMedia is a trademark of Toshiba Corporation. Skype and the Skype logo are trademarks of Skype Technologies S.A. 
U3, and the U3 smart logo are trademarks of U3, LLC. Wi-Fi is a registered trademark of the Wi-Fi Alliance. Windows is a registered trademark of Microsoft Corporation.
Other brand names mentioned herein are for identification purposes only and may be trademarks of their respective holder(s). 
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CompactFlash®

Connect™

Connect Plus ™

Cruzer®

Cruzer® Contour™

Cruzer® Crossfire™

Cruzer® Enterprise
Cruzer® Fleur
Cruzer® Freedom™

Cruzer® Micro
Cruzer® Mini
Cruzer® Professional
Cruzer® Spectrum™

Cruzer® Titanium
CruzerLock®

CruzerLogin™

CruzerPass™

CruzerSync®

ESP Technology (logo)™

FlashCP™

FlashCP (logo)™

gruvi™

gruvi (logo)™

ImageMate®

iNAND™

Made For Sansa (logo)™

MicroMate™

MobileMate™

RapidGX™

RescuePRO®

SanDisk®

SanDisk (logo)®

SanDisk Extreme®

SanDisk Ultra®

SanGo™

SanGo (logo)™

Sansa®

Sansa® Connect™

Sansa® Express ™

Sansa® Shaker™

Sansa® View
Shoot & Store™

Storage By SanDisk (logo)™

Store Your World In Ours®

TransferMate™

TransFlash®

TriFlash®

TrustedFlash™

TrustedFlash (logo)™

TrustedSignins™

TrustWatch™

USBTV (logo)™

V-MATE™
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When marking a SanDisk-owned logo onto 
any product, the trademark symbol must 
be included with the logo. Examples of 
SanDisk-owned logos are: SanDisk, SanDisk 
Extreme, Sansa, SanDisk Ultra, Cruzer, etc.  
The size of the trademark symbol must not 
be altered (made bigger or smaller) with 
respect to the logo size.

These requirements apply to laser marking, 
molding, printing, and silkscreening of 
SanDisk logos onto products such as  
cards, readers, adapters, cables, jewel  
cases, UFDs, lanyards, etc.

The Following exceptions apply to Products Only:

the    S an  D isk    logo     with     R E G I S T E R E D  T R A D E M A R K  S Y M B O L s  when     u sed    on   p r od  u cts   .

Use of the SanDisk Trademark on Products

5mm Logo height greater than 5mm

5mm Logo height less than or equal to 5mm

1. Registered Trademark (®) may be removed if the printed logo height is less than or equal to 5mm.

5mm Logo height greater than 5mm

5mm Logo height less than or equal to 5mm

2. Trademark (™) may be removed if the printed logo height is less than or equal to 5mm.

Note:
These exceptions do not apply to printed materials such as boxes, inserts, manuals, 
brochures, etc. These must follow the requirements established by the SanDisk 
Corporate Logo Guidelines. Third-party trademarks (e.g., SDA, CFA, MMCA)  
must be marked in accordance with the trademark owner’s guidelines.



Design and Production Resources

For additional information concerning SanDisk OEM  
branding and design guidelines, please contact  
the SanDisk Corporate Marketing Communications 
Department.

www.sandisk.com

SanDisk Corporate Headquarters

601 McCarthy Boulevard

Milpitas, CA 95035

Phone: (408) 801-1000
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